Creating a Research Article and Relational
Trademark Database for the Statistical Analysis of
Insurance Industry Companies

Purpose: To assess the determinates
of trademark use and ownership
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Hypothesis 2: Insurance companies
are expected to own more
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Summary of results:
Hypothesis 1 Is supported
Hypothesis 2 Is supported

Brand ID tm’s are positively
assoclated with: company size, line .
of business.

Brand Assoclations tm’s are
positively assoclated with:
company size, stock company, line
of business.

Additional steps need to be taken to
complete this study, including

Adding a trademark stockpile
control variable

* Adding additional financial
dependent variables, such as cash
flows

e EXxpand data to include more current

Interestingly, trademarks have years

greater significant association with

organizational characteristics than
with financial characteristics. This
merits further examination
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