
E i i P i fEstimating Persistence ofEstimating Persistence of g
M i I d t D d Sh kMovie Industry Demand ShockMovie Industry Demand Shocky

U t d h k lik• Unexpected shock like p
O i ti bOscar nomination buzz 

i t tl ff tcan persistently affect p y
movie box office formovie box-office for 
many weeksmany weeks. 

E i i ll ti t• Empirically estimate p y
i i d t d dmovie industry demand y

ith lit t kiwith seasonality taking y g
i t t f hinto account of such 
persistencepersistence.p

U Oll P k (1996)• Use Olley Pakes (1996)Use Olley Pakes (1996) 
h t t l fapproach to control for pp

d it bl iendogeneity problem in g y p
ti ti hilestimation, while ,

alle iating estimationalleviating estimation g
issues caused by weakissues caused by weak y
instrument variables andinstrument variables and 
serial correlationserial correlation. 

C tl i f• Correctly infer y
lit f iseasonality of movie y

demand b eek fi eddemand by week fixed y
effecteffect.

R l h hi h l l• Results show high level esu s s ow g eve
f d d h kof demand shock 

i t (86 8% ithpersistence (86.8% with p (
0 3%)s.e. 0.3%))
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